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Take the Gas a
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mean having a  greener
lawn or growing plants on
the patio or around the
deck.

Going green is now consid-
ered a lifestyle choice and an
environmental statement beyond
what is just grown in our yard.

| think green is just the tip of the
iceberg when it comes to real food.
My thoughts for this column have
always been about organic, natural,
wholesome, local, sustainable,
good food.

The biggest complaint/excuse |
ever hear from people when asked
why they don’t buy local is that it
just costs too much and it's never
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available when they want it.
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I tend to get defen-
cive when people complain
about locally grown food.

Tiethetwothingstogetheranditper-
fectly describes what is wrong with
our lifestyle:  Western  soci-

oining the word “green”,
carries SO many new
inferences. It doesn’t just

ety is driven by
rate  interests. We  might
be deluded into think-
ing we are making our own
choices but, realistically,
corporate profits drive our lives.

Whether advertising is

Food

with Tom Rudge

directed toward our children or
mistakenly influenced by the
teen idols like Hilton, Lohan
and Spears, the choices we
make are being carefully orches-
trated by corporate boardrooms.
Too much of a stretch for you?

corpo-
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VENTURES

YUKON MICRO LOAN PROGRAM

o Are You In Need of Money to Stari, Expand or Maintain your Small Business?

e Unable to Access Loan Dollars for your Small Business
Through Traditional Lending Sources?

* Do You Have No Credit or Bad Credif?
* Do You Work Well In A Team Sefting?
Then the Micro Loan might be for you!!!

For Further Information contact diina Niiye Ventures 668-6925

or
1-800-661-0448 ext #287

The Yukon Micro Loan Program is Sponsored by Yukon Territorial Government.

Heidi Marion and her
daughter, Fionnuala Marion,
of Wild Blue Yonder Farms,
are advocates of organic
farming in the Yukon.

Here we go... In the
world today, the top
half dozen seed sup-
pliers control over 75
per cent of the veg-
etable seeds known.
With the recent
unopposed takeover
of the American
seed giant Delta and
Pine Land, Mon-
santo is now
the number one

seed supplier in the world. If
the profits aren’t there, the seed is
on the shelf and we will eat what
they decide.

More likely we will eat what
we've seen from their advertising
campaign. Monsanto also happens
tobe the topsupplier of insecticides

and pesticides (nice relationship).
Entering into the box
stores, we're deluged with
food from around the world
and we believe we have thisinfinite
freedom of choice but, in reality, it
is under tight boardroom control.

Food is not a right in North
America, it is a commodity to be
sold to the highest bidder so pro-
duction costs must be minimized.

By minimizing food  costs
the food  producer, more
commonly  known as the

farmer, is now the lowest paid link
in the chain. For a dollar of food
sold at the store, the farmer is paid
less than five cents. Imagine what
the hired labour is paid.

The more you Google into the
food system in North America the
more depressed you will become.
Consumers have very little control
over the food system. We've been
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lead to rely on heavily processed
food, none of which was devel-
oped for our health or the farmers’

nd Chemicals Out of Our Food

Itmeansmakingthedecisiontotalk
to ourfarmer, growing our own food
or asking the grocer to find in-sea-
son crops grown closer to home.

Next time someone  tells
you that local is too expen-
sive  and the choice is
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limited, ask them what the real cost
of food is. The real cost is not what
is advertised on the shelf. The real
cost is what the labourers are not
being paid, the real cost is the envi-
ronmental disasters occurring with
the increased use of pesticides,
insecticidesandchemicalfertilizers.

The real cost is the pol-
lution  from  shipping food
thousands of miles so we

can eat totally out-of-season crops
because the corporations can make
larger profits.
Real food is local. When you shop,
shop the edges of the store, not the
processed aisles.

Shop in season and make a dif-
ference. That’s what green means.
Talk to me about real food.

Tom Rudge farms with his
wife, Simone, and children,
Claire and Graham, at Aurora

Yakon

Government

well being. Mountain Farm, one of several
This is all about profit. certified organic farms in the

Here in the Yukon, green can Yukon.

mean making an informed

choice about  our  food.
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MEADIA solutions

uBreak, iFix

( ANEEN

tel. 867.334.2787 | Whitehorse, Yukon )

Authorized
Service Provider




